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	Result
	Activity
	Output and timeframe
	UN Agency
	Responsible party
	Indicator(s) of success/impact
	Funds – from UN-REDD)
	Co- financing (amount and source)
	Budget breakdown

	
	
	
	
	
	
	
	
	Category
	Amount

	Stakeholders provided with information, and awareness raised on REDD+ through various means of communications (including videos, posters, brochures, TV/radio programmes, etc.)
	Design and delivery of awareness raising events at national and sub-national level
	By March, 2015, a series of sub-national concert events held

By September 2014, at least two additional awareness raising events for the general public designed and delivered
	UNDP
	RTS
	By the end of 2016, average awareness raised by specified amounts over baseline values, especially for the stakeholder groups having the lowest awareness in 2013.

Baseline (average score of respondents to awareness survey; lowest 5 groups):
Community Forests: 59%
Community PAs: 65%
Indigenous Peoples: 72%
Community Fisheries: 76%

Targets:
Community Forests: 70%
Community PAs: 73%
Indigenous Peoples: 80%
Community Fisheries: 83%
	40,000
	N/A
	Personnel
	15,000

	
	
	
	
	
	
	
	
	Supplies etc.
	8,000

	
	
	
	
	
	
	
	
	Contracts
	17,000

	
	
	
	
	
	
	
	
	Other direct costs
	0

	Women are effectively included into management of the REDD+ readiness process
	Support to the newly established “Gender Team”
	From June 2014 onwards, a functioning Gender Team is able to review and endorse all documents being prepared for presentation to the Taskforce
	UNDP
	RTS
	By March 2015, the draft National REDD+ strategy adequately reflects gender perspectives

Baseline: 
There is no process to ensure the incorporation of gender perspectives

Target:
From June 2014 onwards, all documents submitted to the Taskforce for policy decisions have been endorsed by the Gender Team
	25,000
	N/A
	Personnel
	15,000

	
	
	
	
	
	
	
	
	Supplies etc.
	5,000

	
	
	
	
	
	
	
	
	Contracts
	5,000

	
	
	
	
	
	
	
	
	Other direct costs
	0

	
	Total 
	65,000
	-
	



